Analyzing Sources Checklist

Audience

Purpose

Message

Author
Context

AUTHOR
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Who is the author and how does the author’s role support the credibility of the text?
Is the author a person with a degree in the field in which they are writing?
Is the author a person who is working in the field in which they are writing?

Is the publisher fair? Are they a known credible source?

MESSAGE
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How does the author arrange the text to make it understandable/usable for the reader?
Does the author use logical cause-and-effect reasoning with conclusions drawn from the
research?

Does the author use emotional appeal to make the argument?

Is this source a primary or secondary source? Does it cite other sources?




AUDIENCE
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What type of audience is the author addressing?
Does the audience align with the audience in your research?
What does the audience have to say? Are there available reviews of this author?

Does this research serve your audience or is there a better source?

PURPOSE
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Why was this published?

Does the source intend to stir up strong emotions?

Could this source be qualified as clickbait, tabloid, or other generally untrustworthy
formats?

Does this source intend to spread misinformation?

CONTEXT
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Consider when the article was published: if the article is older than a decade, be sure to
defend why the information is still relevant.
Has the context changed significantly since the publication?

Does the context apply to your current context?

PULLING IT ALL TOGETHER

Finding one red flag in a source doesn’t mean you can’t use it. There is no perfect source.
Some sources may work better in some contexts than others. The most important thing to
keep in mind is the role the source plays in your research. By looking at the whole picture,
you can make a more informed decision about a source when considering it for your
research.

Happy analyzing!




